
Missouri  
Partnership
FISCAL YE AR 2015  REPORT



T H E  M I S S OU R I  PA R T N E R S H I P  is the principal business recruitment 
and marketing organization for the state of Missouri, partnering daily with the Missouri 
Department of Economic Development, the Hawthorn Foundation, and regional 
economic development organizations throughout the state. Although economic 
development also includes fostering entrepreneurship and the growth of existing 
businesses, the Partnership’s mission focuses exclusively on attracting new industry to 
Missouri. When engaged with clients, the Partnership serves as a determined advocate 
for the deal, fulfilling a concierge-like role in regard to real estate offerings, financial 
incentives, regulatory permitting and other factors critical to the investment decision. 
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Competition between the states for new business is fierce and the stakes  
exceedingly high—new jobs, payroll and investment along with an enhanced 
reputation as a place to live and work. Additionally, each new business recruited 
to the state represents a potential new customer for existing Missouri businesses 
serving that segment. 

The Missouri Partnership was created as a public-private partnership in 2007 to 
lead Missouri’s team in this competition, with “partnership” as the key organizing 
principle. Our success is entirely dependent on effective relationships with the 
following strategic partners. 

Missouri Department of Economic Development 
(DED): develops and administers a wide array of 
financial incentive programs that make Missouri a 
competitive option for expansion-minded compa-
nies. DED also assists in the expansion of businesses 
already located in Missouri. (ded.mo.gov) 

Hawthorn Foundation: a highly diverse group of 
Missouri leaders in business, education, economic 
development, healthcare and labor dedicated to the 
development of a vibrant economy for the state of 
Missouri. (hawthornfoundation.org)

Missouri Economic Development Council: repre-
senting the economic development professionals 
throughout the state at the city, county, and regional 
level with whom the Partnership works on each and 
every deal. (showme.org) 

Successful economic development always includes a strong emphasis on the 
retention and expansion of existing business, along with the energizing of en-
trepreneurship. The Missouri Partnership leaves those objectives to others and 
focuses laser-like on our Mission: to increase economic prosperity throughout the 
state by attracting new jobs and investment to Missouri. 

N U M B E R  O F  R E C R U I T M E N T  W I N S
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Pictured at left: Representing 
Louis IX of France, the name-
sake of the city of St. Louis, 
the equestrian sculpture 
entitled Apotheosis of  
St. Louis captures the king as 
a soldier. It has long served 
as a symbol of the city.

The Missouri Partnership’s 
dedicated and experienced 
team of economic devel-
opers operates out of two 
offices—St. Louis and Kansas 
City. Its team is committed 
to providing streamlined, 
comprehensive support  
to companies looking at  
all areas of Missouri for 
expansion opportunities.

Steven S. Johnson 
CEO, Missouri Partnership

120 South Central Avenue 
Suite 1535 
St. Louis, MO 63105

314-725-0949 
steve@missouripartnership.com



B U S I N E S S  R E C R U I T M E N T  is the ultimate goal of the Missouri 
Partnership, and FY2015 was a momentous year for the state in terms of economic 
development. Successful recruitment projects were announced in the major 
metropolitan areas, as well as micropolitan and rural communities. Among the 18 project 
announcements in FY2015, six were a result of the Partnership’s international marketing 
and recruiting efforts. 

4



M I S S O U R I  P A R T N E R S H I P  F I S C A L  Y E A R  2 0 1 5  R E P O R T  —  5

G OA L S
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F I S CA L  Y E A R  2 0 1 5  R E S U L T S

 18 projects won

 2,423 new jobs recruited

  new annual  
 $132,980,310 payroll recruited

  new capital  
 $188,628,882 investment recruited

  new active projects  
 352 or inquires created

Pictured at left: Bob 
Marcusse, CEO of the Kansas 
City Area Development 
Council, joins company offi-
cials during Sungevity’s grand 
opening and ribbon cutting 
event at their new sales and 
service center in downtown 
Kansas City on April 23, 2015. 
Headquartered in Oakland, 
Calif., Sungevity is considered 
one of the top residential 
solar companies in the nation 
and will employ up to 600 in 
Kansas City.

C O M PA N I E S  R E C R U I T E D  I N  M I S S O U R I  F O R  F Y  2 015 :

Company Jobs Location
Annual  
payroll

Capital 
Investment

Foodservicewarehouse.com 40 Kansas City $1,500,000 $1,750,000 

Total Quality Logistics 95 St. Louis $5,700,000 $1,280,000 

Challenge Mfg. Company 375 Kansas City $16,491,000 $64,624,000 

Schutz 50 St. Joseph $1,650,000 $23,132,114 

Sungevity 595 Kansas City $36,322,370 $13,999,903 

XPO Logistics 125 Kansas City $4,524,500 $2,788,686 

Fargo Assembly of PA, Inc. 100 Bethany $1,872,000 $460,000 

Kaiima 5 St. Louis $610,000 $310,000 

Littler 476 Kansas City $36,176,000 $13,618,000 

Really Good Stuff 44 Kansas City $1,625,008 $3,391,027 

Evogene 15 St. Louis $1,249,995 $1,320,000 

Universal Group of 
Companies Ltd

31 O’Fallon $1,384,987 $765,000 

Ceva Animal Health 10 Hunt Midwest 
SubTropolis

$403,950 $1,367,652 

Spectrum Brands Pet, Home 
and Garden

45 Earth City $3,743,955 $1,297,500 

US Farathane 267 Riverside $9,979,125 $51,600,000 

PIVA GROUP SPA 122 Ste. Genevieve $4,527,420 $6,475,000 

Forrest Innovations 10 St. Louis $450,000 $450,000 

Ameritas 18 Kansas City $4,770,000 $0



M A R K E T I NG  the state’s advantages through targeted relationships is vital to 
the Partnership’s mission of recruiting new businesses to Missouri. Individuals make 
investment decisions and recommendations about investment decisions. Knowing 
who these people are, how to reach them, and how to influence them are key to the 
Partnership’s outreach strategy. 
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“Missouri is proud of its advanced manufacturing sector. Industry 

leaders like Emerson, Ford, and General Motors call the Show-Me 

State home. Missouri has one of the best transportation networks 

in the nation, an excellent location within 600 miles of 53 percent 

of all U.S. manufacturing businesses, and the 4th lowest corporate 

income tax rate in the U.S. Those advantages, combined with  

my administration’s pro-growth, job-creation policies make  

Missouri the perfect location for advanced manufacturing 

innovation and prosperity.” —Governor Jay Nixon

Missouri advantages for the  

advanced manufacturing industry

The collective imagination and power of Missouri’s aerospace 

industry is as limitless as the sky itself. The state’s long history of 

leadership in military aircraft has helped to shape the industry 

through advances in materials, manufacturing, software and public 

safety. Research at Missouri universities, along with the resources 

at major aerospace players like Boeing and GKN, promise to take us 

higher, further, faster.

Missouri advantages for the  

aerospace manufacturing industry

“Missouri’s commitment to scientific advancement and its exceptional 

workforce have helped make the state the top destination for animal 

health facility development. In addition to being home to some of 

the most prestigious veterinary medical training programs and animal 

health companies—including Nestlé Purina PetCare and Boehringer 

Ingelheim Vetmedica—in the world, Missouri boasts a low-cost 

business climate, easy access to investors, and facilities devoted to 

animal health research and commercialization across the state.”

— Governor Jeremiah W. “Jay” Nixon

Missouri’s advantages for the  

animal health industry

“Missouri is proud of its advanced manufacturing sector. Industry 

leaders like Emerson, Ford, and General Motors call the Show-Me 

state home. Missouri has one of the best transportation networks 

in the nation, an excellent location within 600 miles of 53 percent 

of all U.S. manufacturing businesses, and the 4th lowest corporate 

income tax rate in the U.S. Those advantages, combined with my 

administration’s pro-growth, job-creation policies make Missouri  

the perfect location for advanced manufacturing innovation  

and prosperity.” 
—Governor Jay Nixon

Missouri advantages for the  

automotive manufacturing industry

“Missouri’s commitment to scientific advancement and a large, 

turn-key labor pool have helped make it the top destination for 

bioscience facility development. In addition to being home to some 

of the most prestigious hospitals, medical schools, and bioscience 

companies—including Pfizer and Sigma-Aldrich—in the country, 

Missouri boasts a low-cost business climate, easy access to investors, 

and facilities devoted to biomedical research and commercialization 

across the state.” — Governor Jeremiah W. “Jay” Nixon

Missouri’s advantages for  

the biomedical industry

Call centers in Missouri are able to provide excellent customer 

service while simultaneously keeping costs low. With a diverse 

economy, large workforce and metro areas throughout the state, 

Missouri has the ability to support any business from back-office 

operations to traditional customer service centers. The state also 

boasts a number of micropolitan areas with lower saturation rates 

and competitive wages for call centers. When it comes to call 

centers, Missouri has a spot for just about everybody.

5 reasons Missouri is  

right for call centers

Safe and sound. That’s how Missouri keeps its data and the data 

of companies around the world. Missouri’s data centers pay less 

for electricity, less for taxes and less for labor than they would in 

most other states. Furthermore, they benefit from the presence of 

a strong cluster of IT firms, suppliers, and educators throughout the 

state. From a solar-powered data center to unique underground 

facilities, Missouri is finding new ways to keep the world’s data safe 

and sound.

Above: SubTropolis Technology Center in Kansas City, Missouri—a data center in one of 

Missouri’s underground sites. Go to page 9 to find out more.

5 reasons Missouri is right for  

data centers

With its centralized Midwest location, Missouri lies at the heart 

of a vast transportation network directly connected to domestic 

and foreign markets. With the state’s solid history of successful 

warehousing and distribution—combined with some of the lowest 

taxes, energy rates and gas prices in the country—Missouri is 

positioned to shape the future of the distribution industry.

Missouri’s advantages for 

distribution and logistics

“Missouri has long been a leader in the financial services sector, 

and three banks on Forbes’ list of the nation’s top banks are 

headquartered right here in the Show Me State. The financial and 

professional services community know that a trained and motivated 

workforce, outstanding connectivity, low taxes, and affordable 

energy costs make Missouri a very sound investment.”

—Governor Jay Nixon

Missouri’s advantages for financial 

and professional services

Located in the heart of the nation’s agricultural production—and 

with a transportation network that can get product to market 

quickly—Missouri has the right ingredients for success in the food 

processing industry. While several major food-related businesses 

have already made Missouri their home, the state has the resources 

to support many more.

Missouri advantages for the  

food processing industry

A pro-business climate and highly educated workforce make Missouri 

an ideal setting for business headquarters. As one of the most diverse 

economies in the U.S., Missouri is uniquely positioned to support 

headquarters for all types of business. 10 Fortune 500 companies 

and 10 of Forbes’ “Largest Private Companies in America” are among 

those already headquartered in the state. And the list is growing.

5 reasons Missouri is right 

for headquarters

“Missouri’s commitment to scientific advancement and a large, turn-

key labor pool have helped make it the top destination for plant 

science facility development. In addition to being home to some 

of the most prestigious bioscience development companies in the 

world—including Monsanto and Bayer CropScience—Missouri 

boasts a low-cost business climate and easy access to research  

and commercialization facilities that plant science companies need 

to thrive.” — Governor Jeremiah W. “Jay” Nixon

Missouri’s advantages for the  

plant science industry

“With the Renewable Energy Standard of 2008, Missouri voters 

made it clear they want energy reform and less dependence on 

non-renewable sources of energy. Since then, our state has made 

significant strides in developing a strong solar sector and refining 

our photovoltaic resources. The result: Missouri has grown to 

become a premier location for solar generation and manufacturing 

and we’re on track to reach the two percent solar target within the 

next eight years.”—Governor Jay Nixon

Above: Solar array at the Moonrise Hotel in St. Louis. Image courtesy Microgrid Solar.

5 reasons Missouri is right for  

solar energy

“Finding new energy solutions and protecting our natural resources 

are the keys to Missouri’s environmental and economic future. Here 

in Missouri, we’re perfectly positioned to harness multiple new 

forms of energy, including wind, solar, nuclear, hydroelectric and 

bio-fuels. These energy solutions will lessen our dependence on 

foreign oil, create next-generation jobs, and help turn this economy 

around.” — Governor Jeremiah W. “Jay” Nixon

5 reasons Missouri is  

right for wind energy

One of the greatest challenges of any economic development organization is 
to identify specific companies that have a current need to expand or build new 
facilities. The Missouri Partnership participates in industry-specific events, confer-
ences and trade shows as a way to identify potential clients and projects for which 
the state can compete. 

The Partnership also emphasizes consistent outreach to a cadre of site location 
advisors whom companies regularly retain to help them with their location  
requirements. While companies may go years or decades between expansions, 
location advisors are true multipliers and can represent several projects in a single 
year. Building and maintaining relationships through regular visits with these 
individuals in their home offices and at special events is a cornerstone of the 
Partnership’s strategy for effective outreach.

Buttressing this face-to-face contact are initiatives to continue building Missouri’s 
reputation as a desirable place to live and work. Through a strong online presence 
and growing use of tactical social media, the Partnership is continually seeking 
new avenues to tell the Missouri story. The Partnership also engages traditional 
marketing tools such as earned media, print and online advertisements to build 
brand awareness, and is known for its customized collateral pieces to facilitate 
meaningful conversations. 

Pictured at left: David 
Kirshenbaum, Senior Vice 
President of Hilco Real 
Estate, has his caricature 
drawn during the Missouri 
Partnership’s “Missouri at 
the Museum” event at the 
Palm Springs Art Museum 
in Palm Desert, California in 
April 2015. The Partnership 
has hosted a VIP dinner 
in conjunction with IAMC 
Forums for seven years.

G OA L S

M A R K E T I N G  M AT E R I A L S

The Missouri Partnership 
produces series of print and 
web-based collateral pieces 
on targeted industries.

G OA L S
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CA PAC I T Y  B U I L DI NG  and educational activities led by the Partnership 
team revolve around the maxim “prepared communities win” and take on many shapes. 
The objective is to assist regional and local economic development organizations 
market themselves and always be ready for new business possibilities. By providing 
opportunities for partners at the local level, the Partnership helps ensures the success of 
the entire state.
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C O M M U N I T Y  A S S E S S M E N T S

A cornerstone of the Partnership’s capacity building initiative for several years has 
been community competitive assessments. During these assessments, nationally 
recognized site location advisors evaluate participating communities on their 
effectiveness in responding to a mock RFI and in hosting mock site visits. Through 
this process the communities are able to increase their exposure with consultants 
and also receive the blueprint for a plan to increase their competitiveness for 
inward investment. 

On a near-weekly basis, members of the Partnership’s team visit communities and 
regions all over the state to participate in various meetings, events and tours. On 
many, though not all, occasions the Partnership is asked to make presentations to 
boards, elected officials and economic development professionals about econom-
ic development in general and how these principles apply to their communities. 
Although these visits serve as educational opportunities for communities, it also 
provides a chance for the Partnership’s business recruitment team to get to know 
partners and regions across the entire state on a more personal level.

Each year, the Partnership teams up with community partners to share the 
costs associated with various marketing activities, providing local economic 
development organizations access to consultants they might not otherwise have 
contact with. The Partnership’s cooperative marketing model has led to significant 
involvement by local, regional and private-sector partners from across the state. 
In FY2015, 36 different communities or regional organizations participated in these 
cooperative marketing events, 22 of whom did so on multiple occasions.

“It was great to go through the expe-
rience and learn more data driven 
information about what we can do to 
better market our community. In addi-
tion to that, it was a great way to build 
stronger relationships with the Missouri 
Partnership and site selectors.”

Tracy Slagle, Resource Development Coordinator 
with the City of Bolivar, Missouri

Pictured at left: In May of 
2015 Hannibal, Missouri, 
participated in the 
Partnership’s community 
competitive assessment. 
These mock site visits help 
towns like Hannibal demon-
strate their strengths to a 
site consultant, such as the 
region’s low land and labor 
costs and strong manu-
facturing, food processing, 
alternative energy, and 
transportation industries.

G OA L S

Capacity-building and educational events held
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I N V E S T M E N T  The Missouri Partnership strives to provide a high return-on- 
investment by attracting jobs, payroll and capital investment to Missouri while conserving 
resources. As a public-private entity, the Partnership receives funding publicly through 
the Missouri Department of Economic Development and privately through the Hawthorn 
Foundation. In FY2015, the Partnership received a total of $2,237,457 in funding. This 
combination of public and private resources allows the Partnership to maintain long-
term consistency and financial stability.

F Y 1 5  F U N D I N G  S O U R C E SF Y 1 5  E X P E N S E S

Other: $82,672Operating: $259,281

Hawthorn Foundation private-sector funds: $350,000Direct Marketing: $485,473

Promote Missouri public-sector funds: $1,804,785Professional services: $1,289,383

1 0
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Ameren

ARCO Construction

Armstrong Teasdale

Associated Electric Cooperative 
Inc.

AT&T

Bank of America

Bi-State Development Agency

BIO2

BKD

Blue Springs Economic 
Development Corporation

BMO Harris Bank

BNSF Railway

Brewer Science

Builders’ Association

Burns and McDonnell

Callaway Electric Cooperative

Cape Girardeau Chamber of 
Commerce

Carmichael & Neal, P.C.

Central Bank and Central 
Bancompany

City of Republic

City Utilities of Springfield

Clinton Economic 
Development

Columbia Regional Economic 
Development, Inc. (REDI)

Community Bank & Trust

CoxHealth

Development Strategies

Missouri Department of 
Economic Development

Economic Development 
Corporation of Kansas City 
(EDCKC)

Edward Jones

Electrical Connection IBEW 
Local #1

Emeritus 

Empire District Electric

Enterprise Holdings

Express Scripts, Inc.

First State Bank and Trust 
Company

Ford

Fort Wood Hotels

Gilmore & Bell

Greater Kansas City Chamber 
of Commerce

Hallmark Cards, Inc.

Hamra Enterprises

Hays Company

High Aspirations

Hunt Midwest

Husch Blackwell LLP

IBEW #124

Ingram’s Magazine

Initiatives Inc.

J. E. Dunn Construction 
Company

James B. Nutter & Company

Joplin Area Chamber of 
Commerce

Kansas City Area Development 
Council (KCADC)

Kansas City Southern

KCP&L

Kirksville Regional Economic 
Development, Inc. (K-REDI)

Kit Bond Strategies (KBS)

Laclede Group, Inc.

Lathrop & Gage LLP

Lebanon Regional Economic 
Development, Inc.

Mark One Electric Co., Inc

Martin Financial Group

McClure Engineering 
Associates, Inc.

Meramec Electrical Products

Missouri American Water

Missouri Bankers Association

Missouri Chamber of 
Commerce

Missouri Community 
Betterment

Missouri Community College 
Association

Missouri CORE Partnership

Missouri Development Finance 
Board

Missouri Economic 
Development Council (MEDC)

Missouri Employers Mutual

Missouri Energy Initiative (MEI)

Missouri REALTORS

Missouri State University

Missouri University of Science 
and Technology

Moberly Area Economic 
Development 

Monsanto

Mosaic Life Care

Neosho Area Business and 
Industrial Foundation, Inc.

Newmark Grubb Zimmer

Noranda Aluminum, Inc.

Norfolk Southern

Northeast Missouri  Electric 
Power Cooperative

Olsson Associates

Orscheln Products

Ozarks Technical Community 
College

Perry County Economic 
Development Authority

Platte County Economic 
Development Council

Plumbers & Pipefitters Local 
#562

Regional Business Council

RMI

Rockwood Asset Management

Rolla Regional Economic 
Commission

SCI Engineering

Scottrade

Sheet Metal Workers Local #36

Southeast Missouri State 
University

Southwest Airlines

Spinnaker Commercial Realty

Springfield Area Chamber of 
Commerce

St. Joseph Chamber of 
Commerce

St. Louis Business Journal

St. Louis Cardinals

St. Louis Economic 
Development Partnership

St. Louis Rams

St. Louis Regional Chamber

State Technical College of 
Missouri

Taney County Partnership

Thompson Coburn

UAW Region 4

UMB

Union Pacific

University of Central Missouri

University of Missouri System

Veterans United Mortgage

Wells Fargo Advisors

White Goss

As the corporate parent of the Missouri Partnership, the Hawthorn Foundation 
provides a significant portion of funding for the Partnership’s activities. The 
Hawthorn Foundation’s participation has been essential since the concept of the 
Partnership was first created in 2007. 

Hawthorn Foundation members:



120 South Central Ave, Ste 1535 
St. Louis, Missouri 63105

12200 NW Ambassador Dr, Ste 234 
Kansas City, Missouri 64163

www.missouripartnership.com

Follow us on Twitter (@MoPartnership) and Facebook 
(MissouriPartnership).


